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9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 45.3 years old (9.7%
younger than average) and have a $147,256 (53.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬁ\‘ Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White

Black/African
American

» who Attended a COMEDY
CLUB in the past 12 months

9.9%

Asian g

49.2% 19 50.8%

= Remainder of USA DMAs Other I 2.6%
50.1 EGCN 50.2 e B
Total Persons: 13,2 128,862,0... 133,312,4... P m
2 9 236,105,261 Men Men Women Women #who Attended a COMEDY CLUBinthe past 12 months W USA
—
. A Age:
Age Cell Demographics of Target vs. Market: . R el ._.‘. HHI of Target vs. Market:
oo NS N
77@: who Atte‘n;:led ;::OMEDY éLUB in the past 12 months H U <$35K HHI = il

$35K-$50K HHI
$50K-$75K HHI
$75K-S100K HHI g t0:306
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

s
1 q
q 1 4
0.0% i h i i j
70+

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69

Avg HHI: ‘
# who Attended a COMEDY CLUB in the past 12 months mUSA .
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,635
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802

Events attended/places visited past 12 months: Comedy club



12.2% or 882,330 of CHICAGO DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 45.1 years old (9.1%
younger than average) and have a $151,840 (40.8% higher than average) annual household income.
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11.3% or 604,773 of WASHINGTON, DC DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 44.1 years old (11.6%
younger than average) and have a $159,566 (15.4% higher than average) annual household income.
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9.3% or 406,875 of SEATTLE-TACOMA DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 42.5 years old (13.5%
younger than average) and have a $150,567 (19.7% higher than average) annual household income.
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10.% or 456,874 of PHOENIX DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 46.7 years old (6.7%
younger than average) and have a $145,587 (38.% higher than average) annual household income.
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9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.

Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 30.7% more likely to be a
college graduate, 37.8% more likely to work full-time, 1.5% less likely to be married, 5.4% more likely to be

a parent of 1 or more children under 18.
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12.2% or 882,330 of CHICAGO DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
c “I Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 47.3% more likely to be a
e—— college graduate, 41.% more likely to work full-time, 3.7% more likely to be married, 14.4% less likely to be
a parent of 1 or more children under 18.
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11.3% or 604,773 of WASHINGTON, DC DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 12.2% more likely to be a

college graduate, 29.6% more likely to work full-time, 6.4% less likely to be married, 1.7% less likely to be a
parent of 1 or more children under 18.
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9.3% or 406,875 of SEATTLE-TACOMA DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months!
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 21.9% more likely to be a

college graduate, 51.6% more likely to work full-time, 4.6% more likely to be married, 19.3% more likely to

be a parent of 1 or more children under 18.

iy .
} ‘.?, Education Levels: Adults 21 or older Employment: Adults 21 or older |( \q ) Marital Status: Adults 21 or older
A\
s 0.1% = 84.3% 2 2 31.7%
Some High School or Less (not graduate) - 2.2% Employed Full-Time or Part-Time Single, Never Married 30.0%
= 10.9% 76.9% . 57.6%
High School Graduate (12th grade or GED) 25.4% Employed Full-Time (35 hours or more) 50.7% Married
i 24.1% ; 7.4% 1.5%
Some College Credit (no degree) 19.7% Employed Part-Time (less than 35 hours) Legally Separated | 12%
fod 14.5% ” 72.4% . 7.7%
Associate's Degree (AA, AS, etc.) 11.4% White Collar Divorced
28.3% 11.9% 1 1.5%
College Graduate (4 year college) 24.8% Blue Collar Widowed B 3.90%
22.0% . 27.0% 12.0%
Postgraduate Degree 16.5% Work From Home (most of the time or always) LGBTQ#+ (net) B o7
who Attended a COMEDY CLUB in the past 12 months m SEATTLE-TACOMA who Attended a COMEDY CLUB in the past 12 months m SEATTLE-TACOMA who Attended a COMEDY CLUB in the past 12 months B SEATTLE-TACOMA
Top-20 Occupations: Adults 21 or older Entrepreneurs/Government Workers kA1) 'M ] Stage in Ll:fe_‘ Adults 21 or older
17.7% nan 10.9% 6.9% 7.1% 8.7% 10.2% 5 79 Parent of 1 or more Children under 18 [ 27‘9,/303‘2%
: 11.3%
oox - - - Working Mothers =0
87% Small Business Owner Self-Employed Government Workers
7.0% 6.8% bl 6.3% 6.8% Parent of 1 or more Children Under Age 2 m 34"3:6%
o A.7% 4.4% 4.2% 45% g% 0% 35% . 35% 4.3% .
SToe% C7ra%  23% 22%a%  24% 9% 2.0%.8% 8% i 12.7%
1.1% 04 0.9% 1.3% 16% g gacl:5% 1.2% 0.9%.0% Parent of 1 or more Children Age 2-5 .
HHHEHim e e om B 075 —L
g.“@b ,;&* 65@ e & Q@p,s &&@ g°°¢ Fé‘ & 3 & ‘,s"‘& q,é‘@? y & “\d‘_&‘ 3 &"“ & & ,\‘&1 \?‘? f" Parent of 1 or more Children Age 6- 11 I 1 5%"
& & & & & & & & &7 < & o & ®
& ¢ o S S ¢ N & & & &S o & Parent of 1 Children Age 12 - 17 13.8%
‘héb C}&\V & ‘&\q f\oq. o i §‘g ’ « & P R 3 & @"& ‘Q&,_\oe p ed’ i o 6’\@6’ arent of 1 or more Children Age 137
&S & SR 8 & & & o & & P f1 childrenin Coll 9.2%
& & & e &F “?&Q‘n dp& & 95;}{“# v‘& ‘f@ Lf@" - & T " & \J”‘f < arent of 1 or more Children in College T
& & ~ .. L ; 10.3%
& ﬁ:ﬂ@\ &‘dﬁ@" Grandparent of 1 or more Children under 18 _ 20.3%
‘5.
who Attended a COMEDY CLUB in the past 12 months | SEATTLE-TACOMA ¥ who Attended a COMEDY CLUB in the past 12 months = SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 371
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Comedy club



10.% or 456,874 of PHOENIX DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 26.4% more likely to be a
college graduate, 41.3% more likely to work full-time, 1.8% less likely to be married, 13.% more likely to be
a parent of 1 or more children under 18.
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| more likely to have a dog.

9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 2.% less likely to own their
home, 32.9% more likely to own a higher valued home, 6.2% less likely to have a single-family home, 19.8%
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more likely to have a dog.

12.2% or 882,330 of CHICAGO DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are .5% more likely to own their
home, 20.3% more likely to own a higher valued home, 6.1% less likely to have a single-family home, 19.%
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11.3% or 604,773 of WASHINGTON, DC DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 mont!hs.

EEEE Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 12.9% less likely to own their
— home, 11.4% more likely to own a higher valued home, 23.9% less likely to have a single-family home, 3.4%

more likely to have a dog.
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9.3% or 406,875 of SEATTLE-TACOMA DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 monthl;.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 6.9% less likely to own their
home, 2.4% more likely to own a higher valued home, 1.5% less likely to have a single-family home, 29.3%

more likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4™ Pets in Home: Adults 21 or older
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10.% or 456,874 of PHOENIX DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 12.8% more likely to own their

home, 3.3% more likely to own a higher valued home, 4.4% more likely to have a single-family home, 19.1%
more likely to have a dog.
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74.7% 73.1% :
Single Family House (unattached) — 51.4%
OwnaDog
LER
9.2% _
Townhouse or attached Home . 7%
3.3% 28.6%
Condominium Own a Cat
2.7%
I 26.5%
5.7% 6.4% 58% 7.5% 116%
Apartment ]
341,173 EXCENL) 89,570 [ERLL 26,131 [EIPRITH 40,272 10-9,‘1
Oown Other Own Second Home Mobile Home or Manufactured 1.5% Own other type of Pet
or Real Estate Home 7.2
e B 5%
who Attended a COMEDY CLUB in the past 12 months W PHOENIX # who Attended s COMEDY CLUBin the past 12 months " PHOENIX who Attended a COMEDY CLUBin the past 12 months # PHOENIX

f‘} Value of Owned Home: Adults 21 or older

Average Value of Owned Home:

1y Home Loans: Adults 21 or older

who Attended a COMEDY CLUB in the past 12 months

PHOENIX 534,555

1.8% 0.2% .
6,198 & 601 IFTETER o 6,077 ETZ g 128,918 B7LET 2 2 149,45
<8§150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-SS500K  S500K-$750K S750K-S1M S1VH+ Home Mortgage Refinanced Home Equity own
. Home Mortgage Loan/Home Home/Property
® who Attended a COMEDY CLUB in the past 12 months W PHOENKX Improvement Outright (NO
PHOENIX DMA Scarborough R2 2025: Aug24-Jul 25 Qual Intab 269 > Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Comedy club



%ggy fme [0 9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
\VY M E e Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are .% less likely to look up D-I-Y
—_— advice online, 9.7% more likely to always vote in local elections, 63.4% more likely to belong to a gym,

koA 38.5% more likely to fly domestic past yr.

al Activity: Adults 18 or older
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12.2% or 882,330 of CHICAGO DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.

—— Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 1.8% less likely to look up D-I-
Y advice online, 19.7% more likely to always vote in local elections, 59.3% more likely to belong to a gym,

37.7% more likely to fly domestic past yr.
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11.3% or 604,773 of WASHINGTON, DC DMA Adults 21 or older Attended a COMEDY CLUB in the past 12...
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 6.1% less likely to look up D-I-
Y advice online, 4.6% more likely to always vote in local elections, 66.% more likely to belong to a gym,

44.8% more likely to fly domestic past yr.
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9.3% or 406,875 of SEATTLE-TACOMA DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 6.6% more likely to look up D-

I-Y advice online, 1.5% more likely to always vote in local elections, 52.2% more likely to belong to a gym,
20.4% more likely to fly domestic past yr.

,Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older ol Activity: Adults 21 or older

45.6% 28.4% 26 1%
55.0%) "

Registered to Vote / Lean publi I Lean p I None
(In District of Residence) of These

Presidential Elections: Always

h h . . h - " e
Statewide Elections: Always m
B 50 i O e e

Statewide Elections: Sometimes m
Recipes / Health Restaurant  Online Phone OB-II Yoursell  Medical Home/ Fitness/Diet  Apparel/  Job Search / Career Education  Take Ol\iM Electroni Religion / Genedlogy Homework Photography Pamenting/ Online Iﬂ"l
meal pianning information information / / Video call vice services/ Garmden ideas information Beauty ideas Postresume Development (Research class nvite Spirituality (vouorYour ([snapfish, Family Advice d, - _
Sugestions Reviews  (skype, information Schools, chids)  Shuarily, Local Elections: Always 57.1%
EecaTons, Appication; ol Local Elections: Sometimes
etc) Financing) A
® who Attended a COMEDY CLUB in the past 12 months B SEATTLE-TACOMA 1 who Attended a COMEDY CLUB in the past 12 months  SEATTLE-TACOMA

(S
@ﬂ Top-30 past 12-months Active Lifestyle Activites: Adults 21 or older M Past 12-months Domestic Airline Trips: Adults 21 or older

15.1%
774,982 17.6%

" 13.4%
Ziioe Thon

: 2 10.7%
= 3 trips
N 5,43 6.3%
atrins s 0
5-9 trips 12.2% 22.2%
8.8%6w Domestic past year: IINZEISKINENESIN
. 10 tips R 0 Avg. # Domestic Flights: IS N X
=3 -

Gadening  Grling-  (awnCare  Camping Hiking-  Bicyding  Swimming  Volnteer  Sewing-  Selongts  Jogging-  Bowling Fishing Boating  Yoga-Pdates  Adul  GrupFimess  Golf Basketbal  Competitive  Followa soceer Football  Caregiveraf Snow Skiing -

1 trip

Tennis Organized  Honting softball -
(flowerser  Outdoor Backpacking work €mfts  MeaithClubor  Running Ccontinuing class Video Gaming Weight Loss Aging Parent Snowbosrding foad race Baseball
Vegetables)]  Cooking Gym Education Progmm or Relative 5%,
Marathon,
m who Attended a COMEDY CLUB in the past 12 months m SEATTLE-TACOMA #c)

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-jul 25 Qual Intab 371
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Comedy club



42.6% more likely to fly domestic past yr.

10.% or 456,874 of PHOENIX DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 1.6% more likely to look up D-
I-Y advice online, 8.5% more likely to always vote in local elections, 77.8% more likely to belong to a gym,
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Past 3(_)-days QSR Users: Adults 18 or older
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12.5%

10times or more

= who Attended a COMEDY CLUB in the past 12 months

Total Mon thly QSR Users:

musA

Avg. Monthly QSR Meals:
3.4%

9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 7.7% more likely to use QSRs
past mo., 15.3% more likely to use Sit-Down Restaurants past mo., 50.2% more likely to use Casinos past yr.,

20.7% more likely to smoke cigarettes.
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mUSA

it-Down Restaurant Meals:

Drank Past 30-days. Adults 18 or older

Liquor
Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

# who Attended a COMEDY CLUB in the past 12 months

HUSA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25

Top-10 Cuisines: Adults 18 or older

(Sit- Down Restaurants Used Past 30-days)

Mexican  Chinese rdm malan  Wings/ Bagel/ Steakhouse Upscale uumw
House Burgers /  Domet/
coffee -: Sparts Bar  sakery mm
Asian
® who Attended a COMEDY CLUB|n the past 12 months nUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended a COMEDY QLUB in the past 12months [Tj2001050 27.7%

un G 15.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert §

Sports Betting

Spa

Qual Intab
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Other Gambling Casinos visited past 12 months: Yes
® who Attended a COMEDY CLUB in the past 12 months mUSA
2,635
USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802

Events attended/places visited past 12 months: Comedy club

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

# who Attended a COMEDY CLUB in the past 12 months. mUSA



Past 30-days QSR Users: Adults 21 or older

i

Ltims

® who Attended a COMEDY CLUB in the past 12 months W CHICAGO

Avg. Monthly QSR Meals:

2times

3times

4 times

5 times

6-9times

10 times or more

Total Monthly QSR Users:
90.6%

6,118 005

39.4% more likely to smoke cigarettes.

12.2% or 882,330 of CHICAGO DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 7.2% more likely to use QSRs
past mo., 18.7% more likely to use Sit-Down Restaurants past mo., 43.4% more likely to use Casinos past yr.,

1time =

—15.9%

2 times

16.4%

Stimes 12.8% |

4 times
5times
6-9times

10times or more
#® who Attended a COMEDY CLUB in the past 12 months W CHICAGO

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
84.3% 71.1%

Drank Past 30-days: Adults 21 oro!der

Any Type of Beer v 46.2%
Liquer pFerr 45.0%

Wine

Imported Beer

Domestic Light Beer

21 29.0%

2,065,472 28.5% | - ¥
18.8%

B sow ¥

= who Attended a COMEDY CLUB in the past 12 months

CHICAGO DMA

Domestic Regular Beer

Microbrew / Craft Beer

u CHICAGO

Scarborough R2 2025: Sep24-Jul 25 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ w

Top-10 Cuisines: Adults 21 or older

it-Down Restaurants Used Past 30-days)

Bagel/ wings/ Steakhouse Upscale  Indian
oot/ eurgers/ Thai /
sakery  Spors sar Other

Asian

Pizm  Meden  Chinese

coffee  makan

# who Attended a COMEDY CLUB in the past 12 moriths ® CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended o COMEDY CLUB in the past 12 months [ 256,082 29.1%

anerco 2.1%

< Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.)

768,591 10.6%

Bar / Nightclub

14,325 8.5%

Upscale Restaurant gy 7%

Stage Show / Concert

I

408,574 5.6%

Sports Betting

6.2%

Used Past 30-days: Adults 21 or older

»l

949,515

see R 2a%
i 2.8%
Other Gambling | :.8% Casinos visited past 12 hs: Yes
= who Attended a COMEDY CLUB in the past 12 months = CHICAGO

541
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= who Attended a COMEDY CLUBin the past 12 months



Past 30-days QSR Users: Adults 21 or older

i

Leme
13.6%

2times

3times

4 times 10.0%

13.3%

W WASHINGTON, DC

5 times

6-9times

10 times or more

#who Attended a COMEDY CLUB in the past 12 months

Total l\gg%{:fy QSR Users: Avg. Monthly QSR Meals:

e EPTE - BN

11.3% or 604,773 of WASHINGTON, DC DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 8.8% more likely to use QSRs
past mo., 14.% more likely to use Sit-Down Restaurants past mo., 60.7% more likely to use Casinos past yr.,

3.2% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

»

1rtime ~ " 15.8%

2 times 15.7%

3times

4 times

9.4%

5times 7.5%

6-9times

10times or more

® who Attended a COMEDY CLUB in the past 12 months
Al

B WASHINGTON, DC
Total Monthly Sit-Down Restaurant Users: own Restaurant Meals:

82.0% 71.9%

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel/ steskhouss Upscale
Donut
Bakery

Chinese Pz Mexican 1asan indian [ wings
Thai/  surgers/
Other  spors Bar
Asisn

# who Attended a COMEDY CLUBin the past 12 months ' WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended o COMEDY CLUB in the past 12 months 32.3%

LTl Tl 1,265,496 23.6%

Drank Past 30-days: Adults 21 or older

Liquor
Any Type of Beer
Wine

1,866,119 34.9% o

Imported Beer

Domestic Regular Beer 23.7%

1,035,7989.4%

- v
¥

Domestic Light Beer

Microbrew / Craft Beer

= who Attended a COMEDY CLUB in the past 12 months

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25

®WASHINGTON, DC

Qual Intab

< Past 12 months Casino Activities: Adults 21 or older

Slot Machines gy % 20.9%

_ 70,433 8.8 )
aqg.s'sn 8.4% )
31.4%

6.9%
P 10.9%
4.0%
6.1%
hs: Yes

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 21 or older
wil
<

5.8%

8.1%

431,307 311813

Casinos visited past 12

= who Attended a COMEDY CLUB in the past 12 months B WASHINGTON, DC
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= who Attended a COMEDY CLUB in the past 12 months

Cigarettes Vape

WWASHINGTON, DC



Past 30-days QSR Users: Adults 21 or older

1time

% 2times
3times

4 times

5 times

6-9times

10 times or more

® who Attended a COMEDY CLUB in the past 12 months W SEATTLE-TACOMA

Total ngg%{!fy QSR Users: Avg. Monthly QSR Meals:

0.

e e - B

44.9% more likely to smoke cigarettes.

9.3% or 406,875 of SEATTLE-TACOMA DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 8.5% more likely to use QSRs
past mo., 15.4% more likely to use Sit-Down Restaurants past mo., 45.2% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

»

1time

2 times 16.3%

3times 10.6%
4 times

5times

6.5%

6-9times 5.0%

10times or more 4.8%

® who Attended a COMEDY CLUB in the past 12 months W SEATTLE-TACOMA

A

own Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
80.8% 70.0%

Drank Past 30-days: Adults 21 or older
Liquor

Any Type of Beer

Wine

24.7%
16.1%

Imported Beer
Domestic Regular Beer
Domestic Light Beer

- v
¥

Microbrew / Craft Beer

= who Attended a COMEDY CLUB in the past 12 months

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25

W SEATTLE-TACOMA

Qual intab

Top-10 Cuisines: Adults 21 or older

|5:!D-wn Restaurants Used Past 30-days)

coffes upscale  Seafood
Mouse /
Coffes Bar

Mexican

piza Chiness  wan Indian/  wings/
e/ surgers/
Other  Sports Bar
asizn

mwho Attended a COMEDY CLUBin the past 12 months W SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended a COMEDY CLUB in the past 12months [ BSSATNII 31.8%

searnie-Tacoma [EERETY 19.5%

Adults 21 or older
1 22
ff:a 2 12.0% .

L Past 12 months Casino Activities:
Slot Machines 29,7%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

_ 10.1%

Stage Show / Concert
Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 21 or older

»l

760,706

Casinos visited past 12
= who Attended a COMEDY CLUB in the past 12 months W SEATTLE-TACOMA
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Cigarettes
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Past 30-days QSR Users: Adults 21 or older

Ltims ‘

2times

i

3 times 10.2%

%

" who Attended a COMEDY CLUB in the past 12 months

Total Monthly QSR Users:
93.1%

83.1%
I [ ﬂ

4 times
5 times
6-9times

10 times or more

W PHOENIX

Avg. Monthly QSR Meals:

2.8% less likely to smoke cigarettes.

10.% or 456,874 of PHOENIX DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 12.1% more likely to use QSRs
past mo., 20.5% more likely to use Sit-Down Restaurants past mo., 34.3% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

10times or more

€ o 7 1time _Eml

4.4%
= who Attended a COMEDY CLUB in the past 12 months
Total Monthly Sit-Down Restaurant Users:
84.5% 70.1%

W PHOENIX
Avg. Monthly Sit-Down Restaurant Meals:

’

Drank Past 30 days. Adults 21 or older

Liquor
Any Type of Beer
Wine

Domestic Light Beer

Imported Beer
Domestic Regular Beer - v
Microbrew / Craft Beer i
® who Attended a COMEDY CLUB in the past 12 months. m PHOENIX
PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

iihhﬁkhhm

Cofee  wsban Steakhouse Wings/  Bagel/
surgers/  Donwt/
sports Bar  Bakery

Chinese Indian/  seafood
Thai f

other

Asizn

u who Attended a COMEDY CLUB in the past 12 moriths = PHOENIX

who Attended o COMEDY CLUS in the past 12 months

PHOENIX ﬂw- 16.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
20567

26.4%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant 527%1 11.6%

Stage Show / Concert 8.3%

e 8.3%

9
Sports Betting 45.3%

Spa

Other Gambling

Used Past 30-days: Adults 21 or older

%

Casinos visited past 12
= PHOENIX

= who Attended a COMEDY CLUB in the past 12 months
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mﬁdlnvestments ned: Adults 18

401K Plan .119,6:.34],;.15 5.0

IRA (Individual Retirement Account)

Stocks or Stock Options  prerrrpaserrr

5,58 21.4%
Mutual Funds  prerreras 17.3%
4,238,217/ 16.3%
Money Market Funds 13_9%
3, 3 11.6%
Bonds m-a%

Other (Crypto / NFTs / Metals, etc.) Mg;';m

89.5%
g %

529 Plan / College Savings Plan m';%

w who Attended a COMEDY CLUB in the past 12 months mUSA

Second Home or Real Estate Property

or older

9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 32.1% more likely to have a

401K, 23.9% more likely to have an Auto Loan, 49.6% more likely to Invest/Trade Stocks Online, 4.9% more
likely to pay with their Debit Card.

n #l Financial Services Has and/or Uses: Adults 18 or older

8.8%
6.8% 6.2% 5.4% 5.2% 4.6%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

w who Attended a COMEDY CLUB in the past 12 months mUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 51715201 19.7%

Financial Planner -
47,051,987 17.9%

Online Investing / Stock Trading

36,865,447
55,7 13.6%

9.2% ®

Accountant

24,441,567

Insurance Agent at a Local Office (not online) _su 207 1'72

Real Estate Agent

3.6'

6.0%
6%

10.9%10.7%

5.9% 6.7%

5.2% 4.3% 3.8%
Estate Planning m : » e - Lo TR
. *Past 12 Months) Visa PayPal Debit Card Zelle Venmo MasterCard le Pay Cash Google Pan American  Store Credit  Discover uare Cash  Facebook Samsung P:
Divorce / Family Attorney ( 4 " Appetay Aep ey Express Ccard - Messenger g ey,
= who Attended a COMEDY CLUB in the past 12 months mUSA # who Attended a COMEDY CLUB in the past 12 months mUSA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,635
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’ 12.2% or 882,330 of CHICAGO DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 46.1% more likely to have a

401K, 3.4% more likely to have an Auto Loan, 52.1% more likely to Invest/Trade Stocks Online, 7.2% more
likely to pay with their Debit Card.

== GHI

mﬁﬁlnvestments Oned: Adults 21 or older

401K Plan  perrpee 0%

IRA (Individual Retirement Account)

Stocks or Stock Options 1,552,759'3 x7% B

842 23.5%

Mutual Funds v 17.0%

3 15.8%

Money Market Funds 13_3%
2 3 14.0%
Bonds G uon
7.6%
Other (Crypto / NFTs [ Metals, etc.) M 391‘97:6 sa% O5% gox s.4% 3g%
529 Plan / College Savings Plan 10.9% 2 . : = ;
g £ E 7.3% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement

Second Home or Real Estate Property Emu'”‘ Account Mortgage ~Loan o Home
“ Equity Loan

# who Attended a COMEDY CLUB in the past 12 months B CHICAGO ® who Attended a COMEDY CLUB in the past 12 months B CHICAGO

Professional Services Used*: Adults 21 or older y'EPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

Financial Services Has and/or Uses: Adults 21 or older

8.9%

374,585 19,

Accountant e

Insurance Agent ata Local Office [not online) "“—;;S% — .
Real Estate Agent m.;;-‘m
Estate Planning m o

2.5% (*Past12 Months) visa PayPal Zelle MasterCard  Debit Card
1.0%
= who Attended a COMEDY CLUB in the past 12 months m CHICAGO m who Attended a COMEDY CLUB in the past 12 months m CHICAGO

Financial Planner

Online Investing / Stock Trading

11.1%11.5%
5.8%
5.2% S5 3%
[ . Q-

ApplePay GooglePay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger

. . Venmo
Divorce / Family Attorney

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 541
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11.3% or 604,773 of WASHINGTON, DC DMA Adults 21 or older Attended a COMEDY CLUB in the past 12...
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 11.9% more likely to have a

401K, 5.8% more likely to have an Auto Loan, 40.8% more likely to Invest/Trade Stocks Online, 3.6% more
likely to pay with their Debit Card.

mﬁﬁlnvestments wned: Adults 21 or oler Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds m 26.8%
Money Market Funds mi.;;m
529 Plan / College Savings Plan 1?-.13_3&%

Other (Crypto / NFTs / Metals, etc.) e

9%
3.2% 3.8%

Bonds 502,515 3 Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
9.4%
- % Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
: 1.3 Account Mort Loan or Home
Second Home or Real Estate Property 165,210 I 7o Equity Loan

® who Attended a COMEDY CLUB in the past 12 months B WASHINGTON, DC ® who Attended a COMEDY CLUB in the past 12 months B WASHINGTON, DC

Professional Services Used*: Adults 21 or older y'EPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner 764,452 14.3%
: 12.7%
3.2%
i -
20,62 4.9%
Real Estate Agent .
Agent PIIRTIN s.5%
. 3.7%
tate Pla

Accountant

Insurance Agent at a Local Office (not online)

.9%

GooglePay  American  Discover  Store Credit Square Cash Facebook Samsung Pay

Applepay  Cash App

; \ 1.0% {*Past 12 Months) visa paypal Zelle  DebitCard MasterCard  Venmo
Divorce / Family Attorney !“ 10% Express Card Messenger
w who Attended a COMEDY CLUB in the past 12 months m WASHINGTON, DC = who Attended a COMEDY CLUB in the past 12 months m WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 630
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mﬁﬁlnvestments Owned' Adults 21 or older

401K Plan 2,087,719

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property

529 Plan / College Savings Plan

® who Attended a COMEDY CLUB in the past 12 months B SEATTLE-TACOMA

9.3% or 406,875 of SEATTLE-TACOMA DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 monthsl
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 34.% more likely to have a 401K,
30.% more likely to have an Auto Loan, 50.7% more likely to Invest/Trade Stocks Online, 2.9% less likely to pay
with their Debit Card.

." Financial Services Has and/or Uses: Adults 21 or older

11.3%

7.2% 6.9% 6,4% 5.0% 4.9%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Meney Auto Loan  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Attended a COMEDY CLUB in the past 12 months B SEATTLE-TACOMA

Professional Services Used*: Adults 21 or older

Online Investing / Stock Trading e -

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

8.9%
4.1%

Real Estate Agent

Divorce / Family Attorney E 9;,:"" 17t 12 Manths)
w who Attended a COMEDY CLUB in the past 12 months W SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual intab

T\ Past 3-Months Payment Methods Used: Adults 21 or older

15.0%

10.4%
sa% 62% 3% 4
visa PayPal Debit Card Venmo zelle MasterCard  Apple Pay GooglePay CashApp  American  Store Credit Square Cash  Discover Facebook  Samsung Pay
Express Card Messenger
» who Attended a COMEDY CLUB in the past 12 months m SEATTLE-TACOMA
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’ 10.% or 456,874 of PHOENIX DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 45.8% more likely to have a
401K, 73.4% more likely to have an Auto Loan, 51.9% more likely to Invest/Trade Stocks Online, 23.9% more

likely to pay with their Debit Card.

mﬁﬁlnvestments wned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan  perps 40.4%

IRA (Individual Retirement Account)

Stocks or Stock Options i,olz,m 7%

13.5%
Mutual Funds  Frrerre 1a7%
7 15.4%
Money Market Funds 12.0%

Other (Crypto [ NFTs [ Metals, etc.) 591';%

2026 7.0%
Bonds 1%

8.8%

' 5.3% 5.0% 5.2% 4% 2% 0%
m g m m h

Money  Certificates of Studentloan Personal Loan  Home Refinanced

Credit Card Online Mobile Online Bill Home

Second Home or Real Estate Property % Checking  Debitor ATM  Savings
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Improvement Home
529 Plan / College Savings Plan B",E:’" Account Loanor Home  Mortgage
i Equity Loan
# who Attended a COMEDY CLUB in the past 12 months H PHOENIX ® who Attended a COMEDY CLUB in the past 12 months H PHOENIX

Professional Services Used*: Adults 21 or older 'EPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

833,171 18.3%

Financial Planner
Online Investing / Stock Trading

Accountant

| ot ttion o onli
msanceAgetat o ffce ot i)
FPXyl 2.8%
X 4.2%

Real Estate Agent
2.0% 3.6%

Venmo  MasterCard ApplePay  CashApp GooglePay American StoreCredit  Discover Square Cash  Facebook Samsung Pay

o
Divorce / Family Attorney ,_?;:2‘ (*past12 Months) Express card Messenger
= who Attended a COMEDY CLUB in the past 12 months m PHOENIX m who Attended a COMEDY CLUB in the past 12 months = PHOENIX
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Funny pa Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 1 hours, 50
W M E & minutes and 28 seconds each week with All Forms of Media.
— 81.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 7 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

87.2%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

54.6%

who Attended a COMEDY
% of Total CLUB in the past 12
Weekly H:M:| months

o
&6
Y
\8‘
§P’
» who Attended a COMEDY CLUB in the past 12 months m USA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,635 USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802 H d Share of Everything
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 23 hours, 53
minutes and 9 seconds each week with All Forms of Media.

81.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 8 hours and 47 minutes each week
listening to All Local AM/FM Radio, representing 9.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

70:27:04
Concurrent
us09e % \who Attended a COMEDY CLUB

CHICAGO
in the past 12 months

% of Total
Weekly H:M:

= who Attended a COMEDY CLUB in the past 12 months m CHICAGO

Qual intab 4,073 Hubbqrd Share of Everything
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Events attended/places visited past 12 months: Comedy club



Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 17 hours, 34
minutes and 2 seconds each week with All Forms of Media.

75.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 50 minutes each week
| listening to All Local AM/FM Radio, representing 7.8% of totaltime spent with all forms of Media.
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 0 hours, 21
minutes and 36 seconds each week with All Forms of Media.

77.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 0 hours, 48
minutes and 55 seconds each week with All Forms of Media.

87.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 25 minutes each week
listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.
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fumny Fane [T Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 7 hours, 21
W M E minutes and 13 seconds each week with All Forms of Ad-Supported Media.
—_— 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 50 minutes each week
8 Re listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

o 97.2%

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

- e
Concurr
Usage 56.5%

who Attended a COMEDY USA
CLUB inthe past 12
months

EEN 83.7%

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:
)
A\
& &
® who Attended a COMEDY CLUB in the past 12 months H USA
1o . S Share of Everything
USA _ USA Projection  Scarborough R2 2025: Sep24-Aug25  Qual Intab 2,635 USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802 bb d ;
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. L s P b !T'H el Agrn > for Anything .

Events attended/places visited past 12 months: Comedy club



Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 4 hours, 13
minutes and 7 seconds each week with All Forms of Ad-Supported Media.

77.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 7 hours and 42 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 2 hours, 5
minutes and 22 seconds each week with All Forms of Ad-Supported Media.

72.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 22 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 5 hours, 0
minutes and 52 seconds each week with All Forms of Ad-Supported Media.

75.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 5 hours and 51 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 8 hours, 48
minutes and 12 seconds each week with All Forms of Ad-Supported Media.

85.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 4 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 7 hours
and 54 minutes each day with All Forms of Ad-Supported Media. 78.5% listen to Local AM/FM Radio
for an avg. of 58.6 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 7 hours
and 27 minutes each day with All Forms of Ad-Supported Media. 77.7% listen to Local AM/FM Radio

for an avg. of 66. minutes/day.

(Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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for an avg. of 54.6 minutes/day.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 7 hours
and 9 minutes each day with All Forms of Ad-Supported Media. 72.2% listen to Local AM/FM Radio
(Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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for an avg. of 50.3 minutes/day.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 7 hours
and 34 minutes each day with All Forms of Ad-Supported Media. 75.% listen to Local AM/FM Radio
(Local Radio delivers 8.3% of Time with Ad-Supported Media.)
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for an avg. of 52.1 minutes/day.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 8 hours
and 6 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM Radio
(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persans & % Reach): Adults 18 or older

20,454,317 or 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
37.4% of all time spent daily with Ad-Supported Audio.
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[ 685,473 or 77.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen

EXITA c HI to Ad-Supported Local AM/FM Radio for an average of 66. minutes every day representing 35.7% of
all time spent daily with Ad-Supported Audio.
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7 436,580 or 72.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
to Ad-Supported Local AM/FM Radio for an average of 54.6 minutes every day representing 37.7%
of all time spent daily with Ad-Supported Audio.
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7 305,158 or 75.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to
Ad-Supported Local AM/FM Radio for an average of 50.3 minutes every day representing 38.2% of
all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 21 or older
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7 390,449 or 85.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day representing 40.1%
of all time spent daily with Ad-Supported Audio.
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20,454,317 or 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
W ME listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
EY v B | 37.4% of all time spent daily with Ad-Supported Audio.
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685,473 or 77.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
EXzza cHI to Ad-Supported Local AM/FM Radio for an average of 66. minutes every day representing 35.7% of
all time spent daily with Ad-Supported Audio.
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436,580 or 72.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
to Ad-Supported Local AM/FM Radio for an average of 54.6 minutes every day representing 37.7%
of all time spent daily with Ad-Supported Audio.
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305,158 or 75.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to
Ad-Supported Local AM/FM Radio for an average of 50.3 minutes every day representing 38.2% of
all time spent daily with Ad-Supported Audio.

75.0%

Weekly
Reach %

71.2% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 21 or older

"Share of Ad-Supported Audio” T

who Attended a COMEDY SEATTLE-TACOMA

CLUB in the past 12 months
41.5%

11.5% 12.3% 13.2% 12.3%

0,
7.2% 8.4% 6.4% %1% 5.9% 7.6%
Yot 8.0% > 3.3% 29%  2.3% 17%
Persons 5.7% 5.2% p—

Reached: 305,158 3,127,090 168,652 1,337,334 46,682 395,276 50,040 579,821

35,166 541,883

29,475 370,863
Local AM/FM Podcasts Spotify TV Music YouTube Music Pandora Amazon Music All Others iHeartRadio SiriusXmM

| —
26,236 399,621 24,079 333,386 13,622 125,375 9,371 76,127

Ausrage Radio Channels
Daily M

= who Attended a COMEDY CLUB in the past 12 months B SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 371 SEATTLE-TACOMA DMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,920 ® Share of Everything

Events attended/places visited past 12 months: Comedy club



| 390,449 or 85.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day representing 40.1%
of all time spent daily with Ad-Supported Audio.
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20,454,317 or 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Classic Rock, and Country.
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: 685,473 or 77.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Classic Hits, Country, and Hot AC.
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: 436,580 or 72.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Adult Contemporary, Urban
Contemporary, Classic Hits, and Pop Contemporary Hit Radio.
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: 305,158 or 75.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Alternative, All Sports, and Adult Hits.
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: 390,449 or 85.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Hot AC, Adult Hits, and
Adult Contemporary.
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16,340,956 or 62.7% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
watch Ad-Supported Local TV Stations for an average of 80. minutes every day representing 29.6%
of all time spent daily with Ad-Supported Video.
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590,257 or 66.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 79.9 minutes every day representing 32.1% of all
time spent daily with Ad-Supported Video.
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353,401 or 58.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 71. minutes every day representing 30.5% of all
time spent daily with Ad-Supported Video.
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180,856 or 44.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 62.2 minutes every day representing 28.1% of all
time spent daily with Ad-Supported Video.
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290,165 or 63.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 67. minutes every day representing 29.2% of all
time spent daily with Ad-Supported Video.
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16,340,956 or 62.7% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
W ME watch Ad-Supported Local TV Stations for an average of 80. minutes every day representing 29.6%
BN o B of all time spent daily with Ad-Supported Video.
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590,257 or 66.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
cHI Ad-Supported Local TV Stations for an average of 79.9 minutes every day representing 32.1% of all
—

time spent daily with Ad-Supported Video.
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353,401 or 58.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 71. minutes every day representing 30.5% of all
time spent daily with Ad-Supported Video.
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: 180,856 or 44.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
s, P Ad-Supported Local TV Stations for an average of 62.2 minutes every day representing 28.1% of all
time spent daily with Ad-Supported Video.
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290,165 or 63.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 67. minutes every day representing 29.2% of all
time spent daily with Ad-Supported Video.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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590,257 or 66.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.
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353,401 or 58.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Local News -
Morning, Local News - Evening, Comedies, and Movies.
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Events attended/places visited past 12 months: Comedy club



Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week)
Sports

Local News - Evening
Comedies

Local News - Morning
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180,856 or 44.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning,
Local News - Evening, Movies, and National/Network News.
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Events attended/places visited past 12 months: Comedy club



Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week)
Sports

Local News - Evening
Comedies

Local News - Morning

Totol Persons:

290,165 or 63.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Comedies,
Local News - Evening, Game Shows, and National/Network News.
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Events attended/places visited past 12 months: Comedy club



20,179,424 or 77.4% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 151.7 minutes every day representing 27.4% of all time
spent daily with Ad-Supported Digital Media.
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[ 647,195 or 73.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use

EITTa c “I Ad-Supported Social Media for an average of 141.9 minutes every day representing 26.% of all time
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Avg. Week All Dngrtal (Persons & % Reach): Adults 21 or older

search (Google, Bing, etc.)
OTT TV Streaming Services

Banking/Financial/Real Estate (Websites/Apps)

f
Social Media

Email/Text/IM/20om,etc. (Personal & Work)

Streaming Audio (Local Radioy/...

Games/Fantasy/Betting Sites
YouTube/TikTok, etc.

Shopping (ind. Food/Auctions/Travel, etc.)
Online Classes, Schools, Colleges, Universities

Local TV Streaming

® who Attended a COMEDY CLUB in the past 12 months

-m—ﬂm-:

[ 502,302 or 83.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 152.8 minutes every day representing 29.3% of all time
spent daily with Ad-Supported Digital Media.
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[ 313,205 or 77.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use Ad-
Supported Social Media for an average of 167.3 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Digital Media.
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[ 365,911 or 80.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 161.1 minutes every day representing 31.2% of all time
spent daily with Ad-Supported Digital Media.
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® who Attended a COMEDY CLUB in the past 12 months

19,376,573 or 74.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 53.4 minutes every day representing 35.2% of all time
spent daily with Ad—Supported Social Media.
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641,971 or 72.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
ETITH c “I Ad-Supported Facebook for an average of 51. minutes every day representing 35.9% of all time
spent daily with Ad-Supported Social Media.
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432,186 or 71.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 50.9 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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304,387 or 74.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 58.7 minutes every day representing 35.1% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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345,983 or 75.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 64.2 minutes every day representing 39.9% of all time
spent daily with Ad-Supported Social Media.
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19,376,573 or 74.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 53.4 minutes every day representing 35.2% of all time
| spent daily with Ad-Supported Social Media.
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641,971 or 72.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 51. minutes every day representing 35.9% of all time
spent daily with Ad-Supported Social Media.
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432,186 or 71.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 50.9 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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304,387 or 74.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 58.7 minutes every day representing 35.1% of all time
spent daily with Ad-Supported Social Media.
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345,983 or 75.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 64.2 minutes every day representing 39.9% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,885,045;
Social Media: 1,331,920; Local Radio: 1,278,638; Non-Prem. Cable: 715,572; Local TV:
609,279 reaching Adults 18 or older who Attended a COMEDY CLUB in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 42,595; Social Media: 40,693; Non-Prem. Cable: 23,052; Local TV: 22,041
reaching Adults 21 or older who Attended a COMEDY CLUB in the past 12 months.

All Other Digital Media: 65,273;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 32,640; Local Radio: 26,973; Non-Prem. Cable: 14,996; Local TV: 12,013
reaching Adults 21 or older who Attended a COMEDY CLUB in the past 12 months.

All Other Digital Media: 38,178;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,337;
Local Radio: 19,549; Social Media: 19,158; Non-Prem. Cable: 11,488; Local TV: 6,877
reaching Adults 21 or older who Attended a COMEDY CLUB in the past 12 months.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Attended a COMEDY CLUB in the past
12 months
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M-F 6a-7p Avg.

Available Impressions per 15-min. are...

All Other Digital Media: 41,065;
Social Media: 27,661; Local Radio: 24,762; Non-Prem. Cable: 16,302; Local TV: 13,375
reaching Adults 21 or older who Attended a COMEDY CLUB in the past 12 months.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Total Persons

&

v

= who Attended a COMEDY CLUB in the past 12 months

23,012,037 or 88.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
spend an average of 59.9 minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local
Radio Stations Out-of-Home for an average of 35.5 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older

(Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

Movie Theaters

761,564 or 86.3% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 60. minutes per day driving, seeing Billboards and Signs. 64.9% Listen to Local Radio
Stations Out-of-Home for an average of 40. minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week)

Grocery Stores
Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Spotify

SiriusXm

YouTube Music

Owned Music

492,750 or 81.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 59.2 minutes per day driving, seeing Billboards and Signs. 60.3% Listen to Local Radio
Stations Out-of-Home for an average of 33.1 minutes/day.
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Top-13 Out—af-Home Media {Persons & % Reach): Adults 21 or older

{average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Spotify
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= who Attended a COMEDY CLUB in the past 12 months

377,294 or 92.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 48.6 minutes per day driving, seeing Billboards and Signs. 62.7% Listen to Local Radio
Stations Out-of-Home for an average of 30.5 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older

{average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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409,714 or 89.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 63.6 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to Local Radio

Stations Out-of-Home for an average of 31.5 minutes/day.
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| 23,012,037 or 88.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an
average of 59.9 minutes per day driving, seeing Billboards and Signs representing 36.4% of all Time Spent
| with Ad-Supported Out-of-Home Media.
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| 761,564 or 86.3% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an
= GHI

average of 60. minutes per day driving, seeing Billboards and Signs representing 33.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Weekly

Reach "Share of Ad-Supported OOH Media"

86.3%
° 83.2% B5.E%

Laml EE

who Attended a COMEDY CHICAGO
CLUB in the past 12 months

% of Weekly 64.9% 65.3%

35.3% 32.59% 35.3%

32.6% 33.8%

17.9%

10.9% 12.0%
0,

Weekly B4 5.7%

Total g

Persons [ | [ ] E—

G 6,020,897 4,726,911 5,429,540 A 7,044,179 K 2,352,804 3 869,580 X 2,362,466 g 1,607,925 459,992 X 416,022
Billboards & Signs AM/FM Radio Walking in Towns, Grocery Stores Shopping Malls Public Transit Restaurants & Bars Podcasts Stadiums & Arenas Airports
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
® who Attended a COMEDY CLUB in the past 12 months Hm CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 541

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,073
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

l:; * Share of Everything
-al for Anything _ =

Events attended/places visited past 12 months: Comedy club



Weekly
Reach %

83.4%

Weekly
Total
Persons
i A 4,455,164
Reached: gijiko2 s & Signs

Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

3,873,751
Walking in Towns,

Cities, Downtown

Areas
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492,750 or 81.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an
average of 59.2 minutes per day driving, seeing Billboards and Signs representing 34.3% of all Time Spent
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Out-of-Home Media: Adults 21 or older
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| 377,294 or 92.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an

average of 48.6 minutes per day driving, seeing Billboards and Signs representing 33.4% of all Time Spent
with Ad-Supported Out-of-Home Media.
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409,714 or 89.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an
average of 63.6 minutes per day driving, seeing Billboards and Signs representing 40.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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761,564 or 86.3% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 60. minutes per day driving an average of 34.9 miles each day and are 94.7% more
likely to use Fullerton Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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492,750 or 81.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 59.2 minutes per day driving an average of 34.5 miles each day and are 198.7% more
likely to use H Street/Benning Road than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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377,294 or 92.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 48.6 minutes per day driving an average of 28.3 miles each day and are 132.% more
likely to use Ballard Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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409,714 or 89.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 63.6 minutes per day driving an average of 37. miles each day and are 82.4% more
likely to use 7th Street than the Metro average.
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Top Residential Zip Codes: (Adults 21 or older who Attended a COMEDY CLUB in the past 12 months)
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who Attended a COMEDY CLUB
in the past 12 months

‘ 8,393,299 or 32.2% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 31.1%
of all time spent daily with All forms of Print Media.
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Print Media: Adults 18 or older
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347,942 or 39.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 33.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print rgme“ﬂa (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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165,608 or 27.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 29.2%
of all time spent daily with All forms of Print Media.
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130,974 or 32.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 27.6%
of all time spent daily with All forms of Print Media.

w Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
— G

who Attended a COMEDY CLUB
in the past 12 months.

®who Attended a COMEDY CLUB in the past 12 months ESEATTLE-TACOMA

Local Daily
Newspaper(s) (Sunday)
122

New York Times
(Daity+Sunday)
10.1

Wall Street Journal
(Daity)
9.9

USA Today (Daily)
9.3

Local Daily
Newspaper(s)
(Daity
81

New York Times
(Daily)
81

Magazines
76

Direct Mail
Advertising
{excluding Catalogs)
15

Catalo...

New York Times
(Daity+Sunday)
93

Local Daily
Newspaper(s)
(Sunday)

USA Today (Daily)
129 93

Wall Street Journal

(Daily)
89

Magatines
72

New Yark Times
(Daily)
Direct Mail 7.1
Advertising
{excluding
Catalogs) Catalogs
75 35

® who Attended a COMEDY CLUB in the past 12 months

W SEATTLE-TACOMA

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 21 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEATTLE-TACOMA DMA

Scarborough R2 2025: Sep24-jul25

m-m- (1 ——
_ in the past 12 months
0.

» who Attended a COMEDY CLUB in the past 12 months
Qual Intab 371

B SEATTLE-TACOMA

All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or oldzrm

SEATTLE-TACOMA m
%

0.0%

vg. Minutes/day Spent): Adults 21 or older

New York Times
(Sunday)
122

Local Daily
Newspaper(s)
(Sunday)
122

USAToday (Daily)
93

Local Daily
Newspaper(s) (Daily
81

New York

Magazines
76

Direct Mail
Advertising
(excluding Catalogs)

Local Daily
Newspaper(s)
(Sunday)
129

New York Times
(Sunday) (Daity+:
115

USA Today (Daily)
93

Local Da.lv
N

75

Local Daity r«mspaw[s]

Magazines
12

= who Attended a COMEDY CLUB in the past 12 months

Events attended/places visited past 12 months: Comedy club

W SEATTLE-TACOMA
* Share of Everything

soefa.ai

for Anything _




Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Books

All Local Weekly Newspapers

New York Times (Daily)

Magazines

New York Times (Daily+Sunday)

Catalogs

New York Times (Sunday)

80,499 or 17.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing
31.3% of all time spent daily with All forms of Print Media.
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"Advertising Actions"
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